TOP 10 TRUTHS

ABOUT OFNLINE SHOPPRING

# One of every 5 Euro is spent online
on technical goods in Western Europe
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Internet Sales = Traditional Sales =

19 % 81%

# Globally the majority of people use more

than one device to connect to the Internet
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purchases in
Western Europe
have an online
component

9 out of 10 shoppers research
and/or purchase online

# Mobile is present throughout
the entire purchase journey

trigger research purchase

78% 80%

52%
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Globally
As smartphone
sales explode,
mobile web
becomes
mainstream
Sales of devices D
2011-2013

# People worldwide love
shopping deals on social media

of social media users regularly use coupons,
vouchersand deals when shopping

#6 Asia-Pacific leads in mobile payments

30% used Mobile Wallet to make in-store purchase

22% 22% 21%

€ 12%
€| €| € -

€| €

o o o
Asia- Latin  United Eir;z::: Australia Vestern
Pacific  America States Europe

Europe

# Omni-channel behavior is present
even in atypical categories

% shoppers reporting

Cleaning omni-channel behavior
OTCs (global)
Food & Beverage

Lawn & Garden
Home Improvement

Auto
Beauty & Personal
Mobile Devices

Home Appliances

Toys
Consumer Electronics

Apparel

# Laptop and desktop are still the most
popular devices for online shopping

% purchasing online by access method (global)

93% 48% 38% 22% 20%

laptop/ tablet smartphone smartphone tablet
desktop outside store outside store in store in store

# 1 After-sales contact is often
desired but not delivered

online purchases in the Netherlands

84% wish to have contact

27% wanted but 16%
had contact 57% didn't have didn't

want
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For more on online shopping, please contact Andrew Phipps, Global Director Online Retail, at andrew.phipps@gfk.com

Sources: GfK Futurebuy 2013, GfK Retail Panel, GfK Roper Reports® Worldwide, GfK/IAB Mojo Study, GfK Purchase Study for the Netherlands © GfK 2014



